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“The 
  Choice is  Clear!”

The follow up indicated that Creamland dips received an additional 
38% at retail over their nearest competitor. Creamland brand dip 
is now the number one seller throughout New Mexico. Dip sales 
increased by 38.9%. Rick Johnson and Company was awarded 
Marketer of the Year - The Best of the Best for this campaign.

“We were extremely pleased with the quantifiable results. We did 
not conduct any post studies to determine the effectiveness of the 
outdoor. We felt that the results spoke for themselves. We are very 
satisfied with the outdoor campaign. We will definitely be using 
outdoor for this client in the future. In fact, we are scheduled for 
another holiday flight this year.”  James E. McKenna, President Rick 
Johnson & Company

“The Dip Preferred By Chips!”

THE  PROBLEM :

THE  PL AN :

THE  RESULTS :

CUSTOMER SA ID :

Creamland Dairy

Building brands used to be about creating messages that would 
endure for decades. Those days are over. Today, brands can 
become irrelevant within a few years. It was determined based 
on focus group studies that after 30 years our Creamland’s 
product/dip packaging needed to be reincarnated and the mes-
sages behind the brand revitalized. Further research indicated that 
maintenance of our overall brand with new package designs would 
result in significant gains in sales and market share.

The objectives were to introduce Creamland’s new package design, 
educate consumers (great new package design, same great taste 
inside), build consumer awareness for Creamland’s entire family 
of dips and give consumers a reason to purchase Creamland’s 
dips instead of a ‘price brand.’ The agency used a combination of 
radio, point of sale, sampling and outdoor to deliver the message. 
The out door was used to build the brand and introduce the new 
look. Creamland has a year round presence in the Albuquerque 
Market. They decided to do a 30-sheet poster holiday campaign 
that ran for 3 months. 


