














YOUR STRATEGIC PARTNER

RETURN ON
INVESTMENT

Reach more consumers,

more often, for less.
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WHY OUTDOOR?

Like all business decisions, advertising is an investment with an
expected return. Our research department utilizes the same resources
used by large advertising agencies to plan media buys for large
companies. Resources such as Media Market Guide; Telmar Print Plan-
ning System and the Gallop Math Model are provided to you free of
charge when planning your outdoor campaign. In the charts shown
below, we use our research systems to demonstrate Clear Channel
Outdoor’s effectiveness in the most common forms of advertising

measurement: reach, frequency and cost-perthousand-impressions.

Frequency CPM
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9 quarter page insertion in over a 4-week schedule period.

99 spots scattered over 5 dayparts (early fringe, early news, prime
time, late news, late fringe) over a 4-week schedule period.

340 spots scattered over top 5 stations (Monday-Friday, 6am-mid-
night) over a 4-week schedule period.

#25 showing of 30-sheet posters (49 poster panels) over a 4-week
schedule period.

visit our website: clearchanneloutdoor.com

Source: Media Market Guide; Media Master; Telmar Print Planning and TV Plan Systems; Gallop Math Model
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WHY CLEAR CHANNEL OUTDOOR?

THE INDUSTRY LEADER

In 1901, Clear Channel Outdoor be-
gan as Foster and Kleiser Signs Inc..
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“Clear Channel Outdoor is boldly pulling away from the pack.”
Business Week Online

As your consumers continue fo gain mobility, most advertising media
are losing strength due to the increasing distractions. Fragmentation
occurs as your farget audience gains too many choices from satellite

TV and radio as well as millions of websites and hordes of junk mail.

Only Clear Channel Outdoor allows you to reach more customers
than other media that often miss or do not reach them at all. We lead
the industry in finding new ways to reach them with new inventory
and initiatives such as multicultural marketing, new products and new

digital technology.

We offer you a more continuous, more effective advertising presence
with extensive reach, frequency and impact. We also offer more
products and resources than our competitors, giving you the ability to

target audiences quickly, accurately, and cost effectively.

To reach your target audience more effectively and efficiently choose
Clear Channel Outdoor. With over 100 years of commitment and cus-
tomer service, Clear Channel Outdoor is the most established outdoor

advertising company in the nation.

visit our website: clearchanneloutdoor.com
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SALES & MARKETING Options
RESEARCH TOOLS Clear Channel Outdoor dominates with an unprecedented inventory of bulle-

tins, wallscapes, posters, transit shelters, newsrack displays and commuter bus

We utilize the latest research from sides all in key areas. This, in addition to our ability to custom tailor your cam-
aign through research, means you can target your audience more effectively.

these sources, among others, Pag 9 v gety 4

to be your ultimate strategic Experience

As the long-standing leader in the market, Clear Channel Outdoor offers the

business partner. - . . .
P distinct advantage of experience. In management, in sales and in our produc-
tion crews, we have many veterans of the industry - people who continue to
) set the standards for quality and service.
Business Data quatty
Census Data Credibility

Lifestyle Market Analyst Ofur commitment i.s.to E)rovide the most d.e.k.:iled and accurate representation
of outdoor advertising’s performance abilities. We utilize standard accepted
Mapinfo formulas for reach, frequency and GRP delivery statements. In addition, our
per-unit and average circulation figures are authenticated by the Traffic Audit
Bureau, an independent agency with membership consisting of advertisers,
Mediamark Research advertising agencies and outdoor companies.

Media Comparisons

Mosaic Clusters Marketing Services

Profiles The success of your advertising efforts is important to us. To this end, we
provide custom marketing research, demographic and geographic market

Scarborough : ) SN
& studies, pre- and postbuy analysis, promotion tie-in assistance, consumer re-
T'NS Media Intelligence search, graphic design and creative services, computerized media planning,
and more.
Research

Clear Channel Outdoors’ state-of- the-art Profiles database offer advertisers
information unlike any out-of-home company. Profiles can analyze all U.S.
markets. Clear Channel Outdoors’ advanced computer mapping can define
where a target audience lives and where their interests take them. From ex-
amining demographic profiles, socioeconomic information or the consumer’s
buying power, Clear Channel Outdoor provides research data that will make
any out-of-home purchase a smart, effective purchase.

Client Success Stories

Some of the most compelling reasons to consider Clear Channel come from
our clients. From friendly letters to full case histories, there is plenty of proof
that we mean business.

g CLEARCHAN}?OE‘{_,(Q visit our website: clearchanneloutdoor.com
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ONLINE RESOURCES

(@ CLEARCHANNEL*

Online Rate Card

http://www.clearchanneloutdoor.com/rates

This web-based program allows the user to view all markets, products and
ethnicities for rate and GRP allotments. In addition it allows filtering for GRP
and ethnicity levels and provides a listing of DMA rankings.

Bulletin Inventory Search

http://inventory.clearchannel.com

An exclusive Clear Channel Outdoor application designed to provided
on-line access to photos and maps of all Clear Channel Bulletins, Wallscapes,
Premiere Squares and Spectaculars. Please contact your Clear Channel
Outdoor representative for a log on and password. You will need to provide
your email address.

MOVI° Presenter

http://www.clearchanneloutdoor.com/resources

Movi, a Clear Channel Outdoor creation, allows clients to view prospective
creative in a virtual outdoor setting. Creative is viewed at several distances
to test readability, contrast and impact. The latest version 2.0 includes a

version for Mac OS9, OSX and also Microsoft Windows.

Fast Pitch

Another application exclusive to CCO, Fast Pitch is an internal web based
proposal generation system. This program delivers real time availability

for every division and market allowing local CCO Account Executives the
ability to create multi or single-market programs without having to contact
individual markets for current rates and availability. Fast Pitch also contains
maps, product sheets, market information, shipping information and product
specifications. Inventory availability is updated daily directly from each
division’s scheduling system.

WebPOP

http://webpop.clearchannel.com

This proprietary program takes Clear Channel to a new standard of customer
service unmatched in the Outdoor industry. WebPOP allows CCO customers
the ability fo monitor the installation of their campaigns as well as view
photographs and Proof of Performance reports instantly. This program sets

a new level of accountability and gives complete transparency to CCO'’s
customer service commitment.

visit our website: clearchanneloutdoor.com
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MULTI-CULTURAL
MARKETING

When it comes to advertising, you have to
know the heart of your target market. Clear
Channel Outdoor knows this more than any
other out-of-home media company. We have
launched a strategic initiative nationwide to
keep your company ahead of the curve when
addressing the Hispanic, African American
and Asian Markets.

Clear Channel Outdoor uniquely positions
itself to be your strategic partner and tap into
the overwhelming positive multi-cultural
response to our medium. From geographi-
cally targeting our inventory of structures to
enlisting the leadership of our own specialists
in analyzing and identifying with various
markets, your message will reach a uniquely

receptive audience.

Your business now has the local partner it
needs to excel at capturing the multicultural
markets. Contact your Clear Channel ac-
count executive today to develop your outdoor
strategy for capturing the various multicul-

tural markets nationwide.

(@ CLEARCHANNEL*

Free Interest Checkin
Yep, 'm smiling.

B0 WA L

(26-456-2222

visit our website: clearchanneloutdoor.com
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CREATIVE RESOURCES

ARTWORK
REQUIREMENTS

PRODUCTION
REQUIREMENTS

(@ CLEARCHANNEL*

The specifications detailed here are
for our standard/typical
national products only.

Due to structure variations and local
ordinances, size and extension
requirements may vary by market.

Verifying final size and specifications with
your Clear Channel Representative
and the production facility of your choice
is recommended prior fo the creation and
production of any artwork.

Artwork should be delivered to Clear Channel Outdoor 30-days prior to a
scheduled display date. It must include traditional mechanical specifications.

Mechanical Art of Correct Proportion and Scale
e 1/2"=1'0or1/4"=1'
* Digital Resolution at this scale is best at 600dpi.

Digital Specifications

e All Clear Channel Outdoor Art and Production departments accept digital
images on Macintosh formatted CD Rom, DVD or USB drive.

e  Software: lllustrator, PhotoShop, InDesign & QuarkXpress

® Include both screen and printer fonts or convert to paths/outlines.

®  Be sure to include all imported or placed graphic files.

®  PhotoShop imports must be saved as (.psd in layers), (.eps), (.ijpg 12), or
(.tif) CMYK images.

¢ Include a client approved color proof for color matching.

*  Specify all flat tones as Pantone colors.

®  Production art requires additional room for bleed. Contact your Clear
Channel Representative for additional details.

Production is the responsibility of the advertiser unless sub-contracted to Clear
Channel Outdoor. Clients who supply painted vinyl must insure that the vinyl is
received by all applicable Clear Channel Outdoor locations no less than 15-days
prior to the contract installation date. Printed posters are subject to the same
requirements.

Advertisers must insure that posters are of sufficient weight, tensile strength,
opacity, size and sort in conformance with the standards currently specified by the
Outdoor Advertising Association of America (OAAA). Paper must be sufficiently
porous to allow adhesion and free from additives, coatings or other extraneous
materials that might prevent future posting. Should the poster paper not meet
performance requirements, the advertiser will be charged for any and all work
necessary fo deliver satisfactory poster displays.

Please note: Premiere Poster™ production by approved vendors guarantees
overall product quality.

visit our website: clearchanneloutdoor.com
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DESIGN
CONSIDERATIONS

Product Identification
Make sure you are able to read the
advertiser’s name.

Short Copy
Don't use more than 7 words, and keep
them short for easy comprehension.

Large and Legible Type

Lettering should be a minimum of one
foot tall. Remember these are viewed
from 400 - 600 feet.

Increase Line Thickness
At 500 feet, thin lines disappear.

Forget The “White Space Rule”
It doesn’t apply to outdoor like it does
with print material.

Bold Colors
Being subtle at 600 feet does not work.

High Contrast
For high visibility.

Simplify Everything

Stay with one key idea or objective.

View From a Distance

Look at the design from 15 feet away
for only 5 seconds. Is it legible2 This
simulates driving past a billboard.

(@ CLEARCHANNEL'

COLOR TIPS

Reproduced below are 18 color combinations tested for visibility at
various distances by the OAAA. Visibility is ranked in the sequence
shown, with “1” the most visible and “18” the least visible.

The color wheel & colored bars, also below, illustrate the need for
designers to choose colors for Outdoor that are complimentary and
have a high contrast as well as value. For example, Green and Red
are opposite each other and are therefore complimentary colors. They
represent a good contrast in hues, but in values they are very similar.
The result sets up an annoying vibration. The same is true of Blue and

Orange.

HIGH CONTRAST

HIGH VISIBILITY

visit our website: clearchanneloutdoor.com
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GET OUT OF THE BOX WITH EMBELLISHMENTS

Want to extend the reach and impact of your outdoor program?
Give it something extra with extensions and effects!

EXTENSIONS

Extensions add even more pop’to an

3 = TR Lo 1 B amer Billboards.”
already powerful outdoor design. B TP L - #| “We Need Bigger Billb
.yp f g .y e = - [ New ¢ 1 Tlass

breaking through the boundaries of
the standard outdoor display, exten-

sions attract even more sets of eyes to

your advertising message. When you
start designing the artwork for your
next outdoor program with Clear
Channel Outdoor, don’t forget to
“Think Outside the Box.” Add an B e pilboards?
extension and extend the reach of = - nEEE ._..“." Mo GL- Ol

your program.

With Extensions

PROPS & EFFECTS

You are encouraged to challenge us!
10 inspire us with new ideas to give
us an even greater opportunity to
persuade and astound with your

outdoor advertising!

g CLEARCHAN}E&IRJ@ visit our website: clearchanneloutdoor.com





